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The Real Situation of Rural Planning Families Old-age Security

Sui Dangchen Peng Qingchao

Abstract: The implementation of the policy for family planning in rural areas effectively controls the scale and
speed of Chinese population growth, but it also leads to the reduction of the number of children in the rural family,
thus bringing serious problems of family pension. This paper reviews previous researches on the above two aspects
and analyses the challenges— strong demand for old—age security ;lack of supply for pension resources;the risk of
empty nest and the loss of independence; the heavy burden of old care and the weakening of filial piety ;the
opportunities—the conditions and concept about the old-age security have changed; the increasing of “empty nest”
and the only old man can create the conditions for the development of public pension institutions in rural areas. As
a whole, the challenges that the rural family planning and family are facing in the present are macro and main, and

the opportunities are microscopic and secondary. So the situation of rural family planning family is still not
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optimistic, the country should take the main responsibility of their old age security.
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