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Abstract: Based on the survey data of rural population”s samples in Jiangsu Province this paper built a Probit
model to analyze the main influencing factors and the gender difference of rural Micro-insurance purchase desire.
The research showed that as other variables remain constant the possibility of male purchasing rural Micro-insurance
is 44.68% lower than that of female. In addition the influences of factors such as age the level of education cogni—
tive level of the insurance the risk situation of the past three years etc. all exhibited significant gender differences
towards insurance purchase.
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